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I am both honored by and daunted at the prospect of addressing you this morning – honored by having been ask to deliver a keynote address, and daunted because so many of you know so much more about specific Minority Language Media services than do I.   My own research has been broad – several dozen onsite studies of various types of services, scattered across every continent except Antarctica, with multiple visits to some of those services. A number of you have devoted far greater time and attention to a specific service or language. But perhaps ‘breadth’ is a useful commodity where a keynote is concerned, since I can draw upon it for comparisons and generalizations – and you’ll hear plenty of both. My second limitation is linguistic. I can manage greetings in a fair number of minority languages, which, as I’m fond of telling my students, probably makes me illspeecherate (a new term, perhaps, but the social media are full of them…)  in at least ten different ones! I shall use two acronyms throughout my presentation: ML for Minority Languages and MLM for Minority Language Media. That should reduce the length of the presentation by at least two minutes. Employ them as you wish.

First, I want to express my thanks to the sponsors of our conference and my recognition of the contributions of those scholars and organizations whose work in the 1980s to mid 1990s was particularly helpful in furthering my interest in minority language media, and reinforcing my belief that this was a vital subject. I apologize for leaving out any of your favourites:

Theodore Grame (Grame 1980), for Ethnic Broadcasting in the United States – the earliest detailed report I’ve found that highlights MLMs.

Eric Michaels (Michaels 1986) for Aboriginal Invention of Television, a remarkable anthropological account of how a linguistic minority population (Australian Aboriginal) used and thought about television.

Dirk Gorter and associates (Gorter et al., eds. 1989) for their multinational report on linguistic minority media in Fourth International Conference on Minority Languages.  
Steven Riggins (Riggins, ed.  1992) for Ethnic Minority Media, which was refreshingly global in its coverage – in other words, not totally ‘Western’

Charles Husband (Husband, ed. 1994) for A Richer Vision: The Development of Ethnic Minority Media in Western Democracies

Michael Meadows (Meadows 1992) for A Watering Can in the Desert, which concentrated on policy issues where Australian indigenous broadcasting was concerned – still a rare approach. 


Simon Cottle (Cottle 1995) fork Television and Ethnic Minorities: Producer’s Perspective, which considers the role of the producers of minority programmes. It’s had few successors.


Lucila Vargas (Vargas 1995) for Social Uses and Radio Practices, the first detailed study of an MLM service – Mayan language radio in Mexico – through a very revealing observer/participant approach.

As for institutions:

The Foundation for Endangered Languages for its support for what I believe was the first broad-gauged academic conference exclusively devoted to the issue of Endangered Languages and the Media, subsequently edited by Moseley, Ostler and Ouzzate and published by the Association in 2001.


Multilingual Matters, for their continuing interest in publishing books and reports such as Gorter’s report, as well as Hourigan and Cormack’s (ed., 2007) Minority Language Media.


Mercator Media for its 15 year record of publishing the only journal devoted to linguistic minority media: Mercator Media Forum.

Aberystwyth University, for its support for the study of linguistic minorities and the media and for its role in hosting this conference. And special recognition to the planning committee for our conference: Enrique Uribe-Jongbloed, Elin Haf Gruffydd Jones and Silva Nurmio.
My presentation is divided into three parts. The first provides a brief history of the development of minority language media (MLM), with chief emphasis on broadcasting (my area of expertise), where I consider what has brought those media to their present state.

The second indicates what I see as some of the more prominent under-researched aspects of MLM.

 
The third proposes what we as MLM scholars might discuss during this conference concerning our research and the possible application of more collective (‘team’) approaches to our studies, as well as what we might do to assist in the further development of MLM through our research. 

Throughout my address, I’ll be using terms such as émigré and minority. I’m quite sure that all of you realize by now that such terminology is contested. I was reminded of this when corresponding with Enrique Jongbloed about the conference, but also about his dissertation, in which he addresses some of the controversy surrounding proper terminology. I can only indicate that I’ve attempted to be careful in my choices of terminology, and that certainly no offense is intended. 
Part One:  The Historical Development of Traditional MLMs
The Principal Characters

‘Traditional’ Media (Radio and TV make up the bulk of my presentation) 

Newspapers and other ML print – 19th c. onward


Radio – ML beginning (modestly) in early 1920s


Television – ML very rarely until after WWII

‘New’ Media (I confine my coverage of these media to a consideration of possible research questions we might seek to answer)

Internet – ML activity through organized websites by late 90s

Personal Media – Facebook, for one,  attracting ML users starting who knows exactly when??  February, 2004? (That’s when Facebook was ‘born’)
Who, Why and What:  for the ‘traditional’ media, very often educational and societal (e.g. “Sons of Norway”) groups, but also numerous individuals who regarded themselves as ML community leaders. They tended to be quite goal-oriented, regarding ‘their’ ML services as links with ancestral homelands, preservers of languages, guardians of histories, and defenders of minority’ rights, particularly when ‘their’ minorities were émigrés rather than indigenous populations. They were heavily male. Some of them employed combinations of ‘mainstream’ and ‘minority’ languages; others, only their particular MLs.  In many cases, they subsidized media services through their earnings in businesses, since few services received much income through advertising or subscriptions until recently. 
Until a few decades ago, ML newspapers commonly appeared weekly or less often, and in editions of 4-8 pages. News from the homeland was a common feature, though less so at present. The reporting of community activities, personal profiles of prominent ML community leaders, and announcements of births, weddings and deaths also received much attention. Those newspapers have continued to be popular with linguistic minorities, and the newer (Hmong, Somali) émigré populations in particular have been quick to employ them, even though a fair share of those populations may be illiterate, since there are enough of their members who are, and who can read to those unable to do so. 
For the past few decades, and particularly in Europe, minority language  newspapers increasingly have moved to daily editions, most often with one to two dozen pages, and a few with more. Many of them cover international and national ‘mainstream’ events, sometimes including minority angles, sometimes not. The European Association of Daily Newspapers in Minority and Regional Languages (MIDAS) lists over a hundred such papers on its website (www.midas-press.org). Less expensive print technologies appear to have played a significant role in this expansion. Online-only minority language newspapers have begun to appear with some frequency, as well. The online paper Daily Post Cymraeg apparently is the only daily paper now available in Welsh, and contains a fairly wide assortment of material: news of the day, blogs (including a business blog), short features on some of the Sianel Pedwar Cymru programmes of the day or succeeding days, a jobs finder, opinion pieces, etc. While much of the material is in Cymraeg, much is in English – mostly adverts. It remains to be seen how prevalent such papers become, but I’ve seen a few far less ‘slick’ online papers.
 
ML radio initially was limited to small chunks of airtime (15 or 30 minutes once or twice a week, if that, and often at less popular time periods), usually “leased” from a local commercial radio station and subject to cancellation at any time. If there was a single, national public radio service, ML appearances generally were by invitation only and often for cultural or historical occasions and events, such as the signing of the Treaty of Waitangi (between Maori and ‘whites’) in New Zealand. Once nations began to open up licensing to include more community stations (mainly in the 70s and 80s), opportunities increased for more minority groups to acquire or expand time slots, and even to operate their own radio services, albeit sometimes within the structure of the national public service broadcaster (PSB). Common features resembled those just mentioned for newspapers, with the addition of music from the ancestral homelands and, for some of the services, brief newscasts and political and social commentary. Transistor radios made it possible for many economically-challenged minority households to listen in. And in the 1990s, the spread of radio by satellite made it possible for those households to hear broadcasts directly from their ancestral homelands. That had been possible earlier, but largely through shortwave radio, where reception quality often was poor and good receivers expensive.
ML television was very slow to develop because the high costs of production and transmission, as well as the practice on the part of many nations to broadcast through a single national outlet with modest if any regional or local production. That worked against the interests of linguistic minorities, many of whom were (and still are) living in a limited number of locales, and thus weren’t ‘nationally prominent.’ That also discouraged the creation of local ML TV services. However, linguistic minority populations grew larger in many nations starting in the 1970s (Turks in Germany and France, East Indians in the UK, Spanish speakers in the US). By the 1980s, satellite television services from the homelands became more and more available, even though those services carried little or nothing that drew on the ‘new homeland’ lives of those émigré viewers. The decreasing cost of TV equipment and the development of ‘access television’ channels in many of the industrialized nations also helped numerous linguistic minority groups to express themselves through TV, often through weekly or less frequent 30 minute to one hour programs that emphasized cultural aspects of their lives. 
More recently, some MLMs have created their own networks, although few of them have affiliated stations. They may take the form of what some of the larger MLM populations -- Turks in Germany, North African Arabs in France, and South Asians in the UK -- have been able to piece together. But size of population is a problem if a network is seeking commercial support. And when combined with size of territory – the few hundred thousand Aboriginal Australians, or the few million Native Americans in Canada and the US – the odds would seem daunting for radio and overwhelming for TV. Yet several populations do have national or regional distribution systems, a few with local contributions. Canada’s Aboriginal Peoples’ Television Network is doing reasonably well, with a national newscast, discussion programmes, and some entertainment, much of it produced by individual Canadian and other indigenous services. The US Native American AIROS radio network offers a fair range of Native American-produced programming. Australia’s Aboriginal regional service, Imparja TV, carries a weekday children’s programme entitled “Jamba’s Playtime,” which has enjoyed much critical acclaim. Still, Imparja struggles to produce other Aboriginal-oriented material. Taiwan recently (late 2008) launched Taiwan Indigenous Television as part of the Taiwan Broadcasting System.

Summing up History:  MLM activity is far greater now than it was at the turn of the 20th century, or even than it was 20 years ago. The creation of ML services, radio in particular, in ‘Third World’ nations over the past two decades has been spectacular. Given the precarious state of financial support for many MLMs, I find it amazing that the failure rates appear to have been quite low. However, the ‘convergence’ movement that began to characterize the media industry in general largely bypassed the MLM sector, aside from such ventures as Mana Maori Media in New Zealand, where a single enterprise published a monthly magazine dealing with Maori life and at the same time produced national newscasts in Maori and in English.

 
Looking back on the past century, I can discern five major factors that have shaped traditional MLM development, all of them relevant today. They are technology, economic support, social movements, suspicion, and perceived utility.

Technology was particularly important in the growth of MLM in two forms: the expansion of the number of outlets, and the expansion of reception capability. UHF (FM in the United States and Canada) radio transmission multiplied the number of stations that could be licensed, helping to break the public service broadcaster (PSB) monopoly in many parts of the world, since the ‘scarcity of spectrum’ argument no longer was quite so sustainable. Satellite technology played a key role in the ability of radio and TV services for minorities to distribute signals to local outlets for rebroadcast. US American Indian Radio on Satellite’s (AIROS) highly popular live call-in daily discussion program “Native America Calling” never could have been created without satellite’s ability to furnish uplinks and downlinks, as well as to provide service to the many widely scattered reservations across the US (including Alaska). And the invention of transistors aided the manufacture of relatively low-cost radio and TV sets. That made it possible for those with modest incomes, which often included many linguistic minority households, to own sets. 
It’s no surprise that economic support should loom as a major factor in the development of traditional MLM. The history of ethnic/linguistic minority newspapers indicates that many of them were short-lived. Where the reasons for that are known, lack of funding is a frequent culprit. In the early decades of radio, there weren’t all that many instances of linguistic minority programming that was controlled by a linguistic minority individual or group. Where such services existed, their existence often was precarious, and such data as provide explanations for that state of affairs indicate that reliable and sufficient funding was a major problem. Until television became a more affordable medium technologically speaking (less expensive equipment, but also the advent of cable, which sharply lowered transmission costs), it was beyond the means of most linguistic minority service owners. Only when such a minority became ‘economically attractive’ thanks to its size – Turks in Germany, Arabs in France, Spanish-speakers in the US -- were advertisers interested in supporting it, and even then at levels sufficient for little more than programming that came largely from the ancestral homelands. As I’ll mention later, that situation is changing a bit.

Over the past few decades, we’ve seen an increase in government support for ethnic and linguistic minority newspapers and, even more so, broadcasting, sometimes in the form of government ‘advertising’ of positions available, notices on health campaigns, military recruitment, etc.. Also, legislative bodies have debated and then supported, usually through appropriations, such entities as Ireland’s Raidio na Gaeltacht and Maori Television. Various governmental agencies such as the Irish Bord na Gaeilge and New Zealand’s government-created and -supported Maori funding agency Te Mangai Paho also have provided such support. 
There’s a possible downside to government funding: The more prominent it becomes, the more vulnerable it may be to increased scrutiny both from within and from outside the government. Legislators in particular may raise questions as to the continuing need for such support on various grounds: ‘it isn’t supposed to be forever, and if it’s really worthwhile, it should be able to attract other sources’; or   ‘are such services really of value to society?’ Also, government support usually is limited to full-time media services, and doesn’t help the small-scale linguistic minority ventures that need or can manage to produce only limited numbers of programmes.

Social movements have been of great importance in their support for the development of media outlets for “the voiceless,” which has included linguistic minority groups. The establishment of community radio services in the 1970s and 1980s frequently was brought about in part through pressure applied by various ‘power to the people’ groups, which had become disenchanted with the scant and often (in their eyes) biased coverage of their activities by the mainstream media. But undoubtedly the most striking example of such pressure was the campaign by Plaid Cymru, and in particular its leader Dr. Gwynfor Evans, who vowed to fast unto death unless the Channel Four service for Wales were to be a Welsh language channel. (One of his friends told me that Dr. Evans was quite disappointed with the service that resulted, and ‘probably wouldn’t even have given up a lunch for its sake!’)  The very modest scale of BBC broadcasts in Scots Gaelic received an increase in 1976 with the creation of BBC Radio Highland, prompted in part by protests from Scots Gaelic activists. Aboriginal Australian activists helped to bring the first full-time Aboriginal radio station (8KIN Alice Springs) into existence, and to spur the creation of Aboriginal television. And supporters of a dedicated Canadian Inuit television service persisted in making the case for it until 1982, when the Inuit Broadcasting Corporation began its daily satellite-delivered programming.

Suspicion:  One of the more interesting lessons yielded by a study of the history of MLMs is the suspicion with which many of them have been regarded at various times. There were minor indications of it in the United States in the early 1930s, as fears of the spread of communism led to suspicions regarding Russian language radio programmes, although none were forced off the air. Similar suspicions arose in the early 1950s, and this time pressure from a variety of sources led to Polish, Russian and other Communist nation language broadcasts being dropped from several Detroit and New York City radio stations. When the producers of some of those programmes sought airtime on other New York City-area radio stations that carried ‘foreign’ language broadcasts, they were told that no airtime was available. (Konecky, 1948: 41)

In more recent times, individuals and groups have voiced their anger to the mainstream media and the US broadcast regulatory agency, the Federal Communications Commission, regarding the presence of foul language on some Spanish language stations and ‘unpatriotic sentiments’ in the form of Chinese-Americans protesting the NATO bombing of the Chinese Embassy in Belgrade during a call-in programme on a Chinese language station in San Francisco (Browne, in Keith: 36-37). Norman Tebbitts, while serving as Chair of the UK Conservative Party in the mid-1960s, was said to have been responsible for halting the government’s plan to license community radio services, in part on the grounds that some of the ‘foreign’ language groups who would be sure to use such services would utter seditious statements, which the government might not be aware of because they were in a ‘foreign’ language (Browne, 1996: 187).  
Wars are quite likely to provoke such suspicions, if only because of the fear that broadcasts in ‘enemy’ languages could contain veiled or coded utterances that encourage unpatriotic acts on the part of diaspora populations. Certainly the World War Two experiences of the UK and the US illustrate that condition. Not long after the War had begun, the controller of home broadcasting at BBC headquarters became concerned that its Welsh language broadcasts, few though they were, might contain unpatriotic material, and considered demanding advance translations of all Welsh language broadcasts, although in the event nothing materialized. (Davies: 133). 
The US Congress in 1943 considered legislation that would require stations broadcasting in ‘foreign’ languages to provide full translations of them and make those translations available to a ‘screening’ agency before actual broadcast. No such legislation was passed, but the FCC did expect such stations to be ready to supply full translations if requested to do so. (Browne, in Keith: 27-28) The American Legion, a US private organization for ex-military, even passed a resolution in 1941 condemning foreign language broadcasting (Browne, in Keith: 25). The US National Association of Broadcasters created a ‘watchdog committee’ to monitor foreign language broadcasts for ‘unpatriotic’ broadcasts, and the NAB, acting on the committee’s recommendation, directed a Chicago radio station to ‘remove’ two Italian language broadcasters if it expected to have its license renewed. The NAB didn’t license stations, but it could inform the FCC of what it had discovered, and recommend non-renewal (Horten: 69-75).
Perceived utility includes both linguistic communities and the larger, ‘mainstream’ society, and can be summed up by the phrase “What’s in it for us?” It’s doubtful that ‘mainstream’ society in most nations even considered the issue of ‘utility’ throughout most of MLM history, since relatively few of its members were exposed to any MLM activity. But the very growth of MLM services in recent decades, accompanied by claims from its supporters for public (usually government) financial assistance has raised public awareness of its existence, and has led to questions regarding the need for such support. Such questioning often appears to rest on two assumptions: that the services reach relatively few people, and that minority languages themselves are of little use in the ‘modern’ world – especially the economic world. And if the children of émigrés and of indigenous parents as well receive little or no exposure to minority languages at home, in school, in the workplace, and even among the media outlets available to them, they themselves may wonder why they should bother to learn their ‘ancestral tongues.’ 

Mainstream broadcasters themselves at times have cast doubt on the utility of MLM services.  For example, in 1931 the BBC’s regional director for Scotland requested that the BBC consider broadcasting lessons in how to speak Scots Gaelic. The BBC director of programmes replied “I personally disagree with the idea, as I should have thought that it was better not to do anything which would stimulate the spread of ‘native’ languages at a time when we are doing all we can for the English language.” (Browne, 1996: 16 ). Dialects have drawn criticism as well (1980s), as I’ll mention shortly.
Francois Grin and some of his colleagues have advanced a number of economic arguments for the utility of minority languages. Those arguments strike me as particularly sound when applied to those languages when they’re present in industrialized societies. I do question whether they apply quite as well to Third World nations, or to economically-challenged linguistic communities in nations such as Australia and New Zealand, or Canada and the United States, where Maori, Aboriginal Australian and Native American populations are concerned. That  too would seem to be a worthwhile subject for research.
What does the history of  MLM traditional services tell us about convergence – a central topic at this conference? First, it should be clear that most of those services received relatively little support from governments, national commercial and PSB networks, or newspaper chains until the 1970s at the earliest, and even now that support often is relatively low, with the qualified exception of BBC accommodation of Welsh, Scots Gaelic and South Asian services, RTE (Ireland) likewise for Irish Gaelic radio and TV, and Australian government funding of the multilingual Special Broadcast Service (SBS). Certainly there are few instances where  mainstream bodies themselves took the initiative in creating MLMs. Rather, most MLM services resulted from the great and persistent effort of individuals and groups, particularly activists from the ranks of minority language teachers, labor unionists, and various ‘power to the people’ advocates. Activist support usually does not take the form of large sums of money, so it shouldn’t be surprising that, as we enter the second decade of the 20th century, most MLMs remain financially challenged, to say the least. But that condition hardly is conducive to economic convergence. The Murdochs and Viacoms  and Berlusconis of this world aren’t that anxious to buy up local MLM services, and for the most part aren’t interested in the relatively few minority broadcast networks that exist. General Electric, the NBC network’s ‘parent,’ did purchase the #2 Spanish language US TV network, Telemundo, even though the sale was strongly protested by various Hispanic-American groups. They feared most of all that it would lead to a decline in Hispanic American-oriented programming.
The creation of MLM networks would appear to hold some promise where convergence in production is concerned, since cooperative arrangements between radio and TV news and public affairs programming is beginning to develop. One also could imagine cooperation between radio and television entertainment production. Developing a sense of a national ethnic minority culture through entertainment is in many ways a laudable goal. However, it’s much harder to bring that about if numerous minority language populations  are present. Australia’s SBS attempts to do so for dozens of such minority groups, but rarely produces entertainment programmes for them. The cost is far too great. Also tribally-organized cultures such as Maori, Native American and Australian Aboriginal sometimes feel threatened by an increased emphasis on a ‘national’ culture if it might diminish local cultures. But convergence through economic forces may be even more threatening, in that it carries with it the possibility that an MLM acquired through merger is likely to be regarded as the ‘junior partner,’ with possible negative effects on the amount and orientation of minority programming. It can be very tempting for the ‘senior partner to ‘bend’ programming in ways that will make it more appealing to a mainstream audience, thus helping to increase revenue for the corporation, but perhaps resulting in a less culture-specific service for minority audiences.
Part Two: Where Might We (As Researchers) Go?    Because time is limited, my approach will be suggestive rather than prescriptive -- less depth, more breadth. I hope that it will serve as A Miscellany of Possible Topics to be Mulled Over in Our Corridor Conversations, and perhaps beyond.
1) Languages – three aspects: 
Standards:    What roles should MLMs play in developing and maintaining standards of correctness in language usage, and how strict should those standards be? After all, a living language is a changing language. Also, I have the impression that many ‘language standards’ organizations, official and unofficial, consider language first and foremost in its written form, and don’t necessarily realize just how different oral expression can be, and usually is, for most people. 
Some questions that could be answered at least in part through academic research might be:   Since radio and TV are oral media, how should and do they interpret standards set by such organizations? How might/how do the media play a part in the actual development of standards, including the very important dimension of creation of new terminologies for various phenomena? How might the linguistic community become a part of that development? For example, Raidio na Gaeltachta has depended upon audience reactions and contributions when searching out appropriate Irish words for ‘surfboard’ (clair toine) or ‘escalator’ (staighrbeo). And when a word or acronym has seemed inappropriate, audience members have been quick to react, as the  BBC Welsh Radio service discovered when using the Welsh translation for AIDS, where the acronym (DIC – and the Welsh C is hard) caused listeners to ask the station whether it was ‘out of its mind!’
Dialects:  MLM radio and TV programmes featuring dialects certainly are not unknown. There are three major dialect regions in the West of Ireland; there are two in Wales. In both cases, radio (and to a lesser extent, TV) provide programming containing those dialects. I realize that there is no universally accepted definition of a dialect, and I resort to using the term in light of what MLM staff themselves have referred to as dialects. Some of those staff have indicated their unease with the use of dialects; others have indicated that, if the media service is to bond with the community, a measure of use of dialects (where present in a given linguistic community) is an excellent way to do so, provided that the practice isn’t used often for comic portrayals.
Maori tribal radio stations often feature local and regional dialects, even though dialects can be a sensitive matter: the largest Aotearoa/New Zealand tribe, the Tainui, refused for several years to participate in furnishing material to the national Maori language newscast, since it didn’t feature Tainui activities and Tainui dialect. 
Jim Black, a BBC Radio 4 Editor, observed of accents and dialects that “if [a language] is incomprehensible to the majority of people, then we are failing in our job.” (Ariel, Sept. 10, 1986: 3) He was not enamoured of accents and dialects, possibly because of the debut of BBC-TV’s primetime soap opera ‘EastEnders’ in 1985. That series was somewhat controversial for many reasons, including the use of cockney dialect. (The BBC did make available a ‘cockney dictionary’ of sorts not long after the show’s debut.) But another criticism is related to the issue of language correctness, where some critics have contended that the use of dialects by the broadcast media provides a negative model for language use.
There’s an interesting argument for dialects: that they may assist in increasing mutual understanding and perhaps respect among/between members of different dialect groups.  John Davies (1994: 187) notes another Davies’ (Aneirin Talfan) 1947 observation that a southern dialect play “has been enthusiastically welcomed in the north , and “Hedd Wyn” has proved acceptable in the south … which perhaps indicates that radio may be the means of breaking down barriers of dialect.” I encountered the same sentiment when I spoke with radio station staff in Ireland and Wales in the late 1980s to mid 1990s. Raidio na Gaeltachta staff in all three Gaeltacht areas spoke of how many complaints the service received in its early years (“Why do you broadcast in that awful Kerry/Connemara/Donegal dialect?), but eventually those comments were far outnumbered by  ‘Well, I don’t care for the dialect all that much, but you know, she/he has something worth saying.’ The positive and negative aspects of dialect in ML radio and TV would seem to be well worth further study, as would programmes including Weglish (‘Welsh-English) or other minority/mainstream hybrids that seem to be increasingly prevalent, as Spanglish certainly is in the United States. Just how widespread are those practices, how do audiences react to their presence, and does that presence influence minority language usage in important ways?
Instruction:  Much of what I’ve discovered in my own research on MLMs has surprised me, but perhaps the greatest surprise has been my discovery that the level of cooperation between MLMs and preschool, primary and secondary teachers of MLs for the most part is quite low, and in some cases nonexistent. One of the most common motivations that supporters of MLM have expressed is the hope that the media would assist materially in supporting language instruction. I’ve spoken to far more media staff than teachers about the lack of cooperation, so my tentative conclusions are somewhat one-sided, but the two most common explanations I’ve received are that   ‘it takes too much time to establish and maintain cooperative relationships’  and   ‘we don’t sense much interest on the part of ‘the other side’ in developing such relationships.’  Other explanations, while less common, are quite interesting:  ‘colleges and universities don’t educate teachers-to-be to be aware of the value of working with the media’  and  ‘to the extent that teachers-to-be learn about the media, the ‘lesson’ appears to be that the media often are a negative influence on students’ language usage.’ 

When one considers the potential value of a strong working relationship between language instructors and MLMs, it would seem that this is a topic that almost demands rigorous research.  Might case studies of successful relationships help to alter the situation? Might MLMs and researchers combine their efforts to assist educators by researching and developing such instructional tools as ‘pop music’ videos for language instruction? Can we develop a more thorough and detailed set of explanations for lack of cooperation, along with a set of concrete suggestions for how to turn things around?

    2): ‘Professionalism’

One of the more noticeable changes in MLM and Ethnic Minority Media that I’ve observed over the nearly 25 years that I’ve been conducting research on such media in various parts of the world is media staff conceptions of ‘professionalism.’ Those MLM and Ethnic Media services that are component parts of national public service broadcast (PSB) organizations – Welsh Radio and Sianel Pedwar Cymru with the BBC, Sami Radio with Norway’s NRK, Finland’s YLE and Sweden’s Sveriges Radio, Raidio na Gaeltachta and T4G with Ireland’s RTE and several others – have followed the professional practices of their respective ‘parents.’ Newscasts are presented in a formal manner, interviews perhaps slightly less formally, ‘taste’ in choice of subject matter is expected (even in the absence of specific rules or guidelines), etc. Correctness of speech, while not universally required, often is expected.

However, many electronic MLMs are not part of a large national PSB, and may create their own rules and guidelines for ‘professionalism.’ Those rules and guidelines sometimes resemble those widely followed by PSBs and national commercial networks, if only because a) many MLM journalists are ‘trained’ in schools or programmes operated by PSBs;    b) those who aren’t have grown up listening to and viewing ‘mainstream’ radio and TV, and are likely to have absorbed at least some sense of ‘professionalism’ as practiced by those services; and c)  non-journalists are very likely to have been influenced by ‘mainstream’ practices as well, so that their expectations of what should go into informational and entertainment programming.

The surprising thing about this situation is that, in the earlier years of my research on ethnic and linguistic minority broadcast media, there appeared to be a greater readiness, particularly on the part of  the ‘non-PBS’ MLMs, to assume that ‘mainstream’ media concepts of professionalism didn’t always apply to minority media practices. The was particularly marked in the case of indigenous services, where it was the rule and not the exception to find announcers delivering the news more slowly than did ‘mainstream’ announcers, interviewers giving their interviewees ample time to pause before responding, and other practices that made such services notably different from ‘mainstream’ media.
Such practices still exist, but in my visits to similar stations over the past 10 years or so, I find a growing tendency on their part to sound more like mainstream operations, with somewhat faster pacing, shorter pauses, and a greater degree of ‘cult of personality,’ with clever (often ‘mainstream’) on-air names for music programme hosts. How this has been received by listeners and viewers is difficult to determine, since relatively few ‘non-PBS’ MLMs conduct audience research. It’s part of a larger question, which might be phrased as “How ‘different’ do MLM readers, listeners and viewers expect those services to sound, and what sorts of differences are most important in helping them to identify the services as ‘ours’ – that is, intended particularly to serve ‘us’ and not be imitations of mainstream media. Evidence from some of the Scots Gaelic broadcast research conducted by Leirsinn indicates that listeners and viewers do make such distinctions, in both style and genres of presentation, and that they are important. This strikes me as worthy of research on a broader scale, since it clearly relate to the development of linguistic communities, which I’ll mention shortly. 
     3): Financing and Promotion
I have a feeling that the changes in practice that I’ve just described may be driven as much as anything by perceptions of financial necessity. Government appropriations and donor support often have decreased in recent times, and particularly in the face of the great recession. Even before that occurred, some MLM managerial staff told me that their services had moved in a more commercial direction, where attracting young mainstream listeners was an important priority. That in turn seemed to lead to a perception that the services needed to sound more ‘mainstream professional’ in general, affecting how the news was delivered (and perhaps its content) and how interviews were conducted (likewise). 

I do not know how widespread this change has been, but I find it a potentially important development. Some MLM ‘non-PBS’ services – not many, in my experience – have identified ‘reaching out to the mainstream audience’ as one of their priorities. That can be valuable in helping mainstream populations to better understand minority populations, but I would regard it as something that has to be kept in very careful balance with an MLM’s primary responsibility: to serve one or more minority audience. Research on shifting patterns of MLM style and content would help to determine whether that primary goal was being well met.
There’s one further administrative matter that I feel could be of importance where MLM administrative practices are concerned. All of us are aware of how radically the media landscape has changed over the past 20 years, with increasing numbers of services available over the air, through cable and satellite, on the internet and on the social media. Certainly the MLM administrators with whom I’ve spoken are well aware of this. What that seem to be less aware of is what strikes me as the obvious need for MLMs in particular to work harder to ensure that the largest possible number of potentially-interested audience members for MLMs be made aware of the existence of such services and their various offerings – in other words, service and programme promotion. 
There’s a wide range of possible approaches needing clearer identification, but I’ll offer an example of a single multi-lingual radio service that uses many of them:  Bush Radio in Cape Town, South Africa. The station employs a variety of contact strategies, including monthly  open meetings with the public, which are taped and broadcast, with later reports on the station’s responses to suggestions made at the meetings; frequent appearances at community events such as festivals, with many on air interviews of event attendees; programmes for and by rarely-served (by radio) interest groups such as GLBT or prisoners and their families; and a remarkable Saturday morning programme block devoted to programmes made by children, leading off with young children and terminating with teenagers. The programmes often treat substantial issues, and my own observation of a Bush Saturday Morning indicated very strong family and friends support for it, including  a readiness to promote the station to non-listeners.
     4): Developing MLM ‘sense of community’

Alan Watkins, writing in the UK newspaper magazine of The Observer in May 1981, opined that “Whenever I hear the word ‘community,’ I become suspicious and feel that no good is afoot.” Yet academics who study communication are quite fond of the term, and community radio and television have been important as outlets for minority language programme for some time now, so I think it appropriate to pose the question: What is a linguistic community, and what might that mean where MLMs are concerned? Everything I’ve covered thus far in the second part of my presentation is connected with that question. 
Defining the term itself is difficult enough. I’ve examined definitions offered 

(or hinted at) by sociologists, linguisticists (!), anthropologists and other academics, and they all include ‘those who speak the same language,’ but thereafter go in several different directions. Some emphasize the need to consider levels of fluency, others look to geographical identities, still others foreground levels of education, economic standing and occupation. To me, almost all of them miss out on what I consider absolutely vital in our consideration of MLMs:  the interactional aspect of community-building.
Some of the possible research questions that we might consider asking are: who is represented through a given MLM’s output and who isn’t? That could involve representation of gender, various age groups, economic standing, level of fluency, and probably still other categories. But equally important would be questions regarding how representation is determined, how involved the community is, and what specific actions media staff take to encourage interaction.
A final thought regarding what direct comparisons between MLM services might reveal.  Thanks to the greater abundance of academic studies on linguistic minority media, all of us are able to know a great deal more about MLMs than we could have 15 or even 10 years ago. What that literature often does not cover is comparisons between MLMs, and especially those outside Europe and North America. Some recent books – Wilson and Stewart’s Global Indigenous Media; Cottle’s Ethnic Minorities and the Media; Alia and Bull’s Media and Ethnic Minorities – are more global, but often (with Hourigan and Cormack, Minority Language Media, as a welcome exception) don’t ‘pull the threads together’ where conclusions regarding the various MLM experiences are concerned. That serves as my transition to a very brief Part Three.
Part Three: What should/can we as academics (researchers and teachers) do to assist the development of both the study and the performance of MLMs? (A caveat:  I confine myself to just one dimension of this multifaceted question – comparative studies. That’s been the consistent approach I’ve taken in my eight books and monographs, so I’m more comfortable in talking about it. Other approaches are just as valid. I’ve used a number of them, but time is short…)
1)  Direct Comparisons:  It’s axiomatic that, in order to make direct comparisons, we need comparable dimensions. Too often, I feel, that’s what we don’t have in most of the ‘comparative media’ literature. We have sets of different nations, to be sure. We may have different sets of language groups. Beyond that, the dimensions run in different directions. Some are political, some economic, some cultural, and so on. But if the individual studies that make up a given comparative consideration don’t cover at least some of the same dimensions, then it’s difficult to come to general conclusions. For example, in the final chapter of Hourigan and Cormack (252-253), the former makes a plea for the need to study the media reception practices of recent (émigré) minority language media, with particular consideration of intergenerational similarities and differences.  If that were to be the focus of a comparative study that included not only European and North American experiences, but also those of South Africa, Taiwan,  Japan, Australia and New Zealand, we’d have a much better understanding of a vital topic: Why and how do those populations listen to, view and read MLM output? Furthermore, the similarities and differences that we would discover would help us as scholars, but also the MLM services themselves, to better understand the appropriateness and the effectiveness of that output.
2) Cultural Sensitivity:  How can we help to ensure that the research approaches we take are sensitive to the cultural characteristics – generational, gender, occupational, etc. -- of the linguistic minorities themselves, so that we can be reasonably confident that the conclusions we reach rest on the soundest possible footings?   Here, a comparison of research methods as they’re utilized in specific settings should yield a wealth of material that will have a direct effect on the quality of our research. For example, I once discussed a YLE (Finnish Broadcasting Corporation) study of listening to Sami Radio with thestudy’s coordinator. When I asked about the composition of the interview team, the coordinator indicated that they were young people from urban areas. I then asked whether the team members were instructed in generational, locational (urban-rural) and gender differences and their possible effect on subject responses, the coordinator replied that there had not been any such training, and that, in retrospective, it would have been valuable: those differences were important in Sami culture, and failure to adapt the interview event itself to recognize those differences certainly could affect the quality of the data.
3) Social Media:  I’ve said very little about the study of social media in my address, primarily because I lack expertise in the subject. Their expansion is breathtaking in speed and reach, at least where the industrially-developed world is concerned. What we know about use of the internet as a minority language medium certainly indicates that such usage is increasing rapidly, and in many forms that range from sites featuring performance videos to online newspapers. Also, the search engines – Google, Copernic and others – are wonderful places to look for material such as blogs and other discussion sites featuring Kabyle students in France, Kurdish opposition groups, and on and on…
One issue that is of particular interest to me, and I suspect to most if not all of you, is already under study where ‘mainstream’ media are concerned:  How are the newer media being used by LMs, particularly in terms of what those media provide that the traditional MLMs do not?  For example, one of my academic colleagues in the University of Minnesota College of Education has just completed a study of largely minority high school student use of ‘social media.’ One of her findings was that some students really enjoyed expressing themselves in writing for blogs, chat groups, etc. because they welcomed a break from classroom-centered writing, where all sorts of rules prevailed. The social media gave them a playground of sorts in which they could invent terms and acronyms, write more colloquially, and in short, enjoy themselves in the company of others who were similarly minded. I feel that that mindset has interesting implications for any traditional MLM service that might be considering how best to attract more young people. Again, if we were to study that subject on a comparative basis, the results would be valuable to scholars and MLM services alike.
Early in my address I referred to myself as illiterate in at least ten languages. I close by thanking you for hearing me out this morning, and expressing my thanks in ten different minority languages, with apologies for bad pronounciations. (But this may bring a few smiles. Laughs are permitted only when I murder your own language!)  I begin with our host, move across the Irish Sea but also up north, and then head out across the world: 

Diolch  (Welsh)

Go raibh maith agat  (Irish Gaelic)

Moran taing
(Scots Gaelic)

Meegwitch   (Ojibwe)

Pile maga aloh  (Lakota)    [These are two major Indian tribes of Minnesota]
Geetu eenat   (Skolt Sami)

Mila esker  (Spanish Basque)

Trugarez deoch  (Breton)

/ [sharp click]  Aise      (Khomani or San [‘Bushmen’])
Tika hoki   (Maori – or at least for some tribes)

And…  Thanks so very much!   (After all, English is an MLM in many parts of the world…)
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